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Disclaimer

Some of the statements made in this presentation are forward-looking statements and are
based on the current beliefs, assumptions, expectations, estimates, objectives and
projections of the directors and management of Dainik Bhaskar Group (DB Corp Ltd.) about
its business and the industry and markets in which it operates.

These forward-looking statements include, without limitation, statements relating to
revenues and earnings.

These statements are not guarantees of future performance and are subject to risks,
uncertainties and other factors, some of which are beyond the control of the Company and
are difficult to predict. Consequently, actual results could differ materially from those
expressed or forecast in the forward-looking statements as a result of, among other factors,
changes in economic and market conditions, changes in the regulatory environment and
other business and operational risks. DB Corp Ltd. does not undertake to update these
forward-looking statements to reflect events or circumstances that may arise after
publication.

India’s Largest Newspaper Group | 12 States | 61 Editions | 3 Languages




D B Corp Ltd - The Largest
Print Media Company In India

Major Business Brands

Hindi Newspaper

Gujarati Newspaper

Marathi Newspaper

FM Radio Network

Digital & Mobile

11 States, 43 Editionx

2 States, 8 Editions
1 State, 6 Editions

7 States, 30 Stations

4 Portals & 3 Apps /




DB Corp Markets

Dominant

Dominant

Dominant

Dominant

Dominant

Leader in Ahmedabad
Close No.2 in top 6 cities of Gujarat

Close No.1 within a very short span of time
Further investing in copies for overall leadership

No.1in Top 4 cities

Limited to Central Maharashtra

Overall No.2 in terms of circulation in urban cities




Digital Business




Following the approach of a multi-modal leader
delivering high — quality content and best news products
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Engaging features that attracts & brings users back to us
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Various innovative strategies are putting differential
value, driving loyal consumer base
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Personal involvement of readers, encourages frequent
engagement
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Hyper local and illustrative news keeps up the interest
of readers
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Serving all age groups interests in the society
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Digital MAU

Dainik Bhaskar - The Fastest Growing News Apps of India

News Apps

(Monthly Unique “Jul-20 “Jul-21 "May-22 “Jul-22
Visitors - Millions)

Dainik Bhaskar

(Mobile App) 4.8 10.2 13.6 12.6
DIVYABHASKAR

(Mobile App) 1.4 2.7 3.2 3.8
Aaj Tak (Mobile App) 8.6 4.2 4.0 4.0
ABP Live News

(Mobile App) 2.3 1.5 0.8 0.8
Dainik Jagran Hindi

News (Mobile App) 0.6 0.6 0.6 0.6

Source: ComScore Mobile Metrix Media Trend, Custom List of News Apps (Dainik Bhaskar (Mobile App), DIVYABHASKAR (Mobile
App), Aaj Tak (Mobile App), ABP Live News (Mobile App), Dainik Jagran Hindi News (Mobile App)),Total Audience, July-20 to July-22,
India

TO BE THE LARGEST AND MOST ADMIRED LANGUAGE MEDIA BRAND ENABLING SOCIO-ECONOMIC CHANGE



Print Media Maintaining Editorial Excellence

* At Dainik Bhaskar — we follow the truth wherever it may lead us, this informs our
fearless editorial philosophy of putting relevant stories above all else.

* We are independent — which makes our variant of journalism free from bias and
endears us to our readers

 The courageous efforts taken by our editorial team during the COVID 19 has been
acknowledged and awarded at various local as well as global platforms.

* Our endeavour is not just to produce the best journalism, it is also to provide the best
experience to our audiences.

* QOur editorial team constantly has its ear to the ground, every three months our 3000 +
editorial force goes to the field and meets readers for collecting their feedback.
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Investigative Journalism

We not only expose deficiencies in the system, but we demand accountability
leading to solutions
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Continues to strengthen our ground position through
circulation expansion strategy

We stand at a readership of 6.63 Cr as per the IRS 2019 Q4 report.

Company has taken a lot of initiatives with trade and readers to get the maximum
benefits in the coming quarters.

Various readers offers were launched in our core markets along with various trade
schemes.

We are completely geared up to see a growth trajectory in circulation numbers and
get a desired progression in market share

Dainik Bhaskar once again relied on it’s pioneered approach of PCC (Personal Contact
Campaign) and started door-to-door surveys so as to get the new readers as well as
the readers who have suspended the copies due to COVID.

Recently published article by Harvard Business Review goes on to say that not only

traditional advertising is delivering the best of eye balls, but it is also headed for
growth

TO BE THE LARGEST AND MOST ADMIRED LANGUAGE MEDIA BRAND ENABLING SOCIO-ECONOMIC CHANGE



MY FM continues to augment Audience-Connect an
listeners’ engagement activities.

 Launched in 2006, 94.3 MY FM operates from 30 stations in 7 states

e 94.3 MY FM continues to be no.l. in markets of Madhya Pradesh, Chhattisgarh and
Rajasthan and largest network in Chandigarh, Punjab and Haryana.

* Strong connect to our audiences continues to be the hallmark of our radio product- as our
roster of influencer RJs interact with our listeners through various handles.

* MY FM recently launched the second season of Jalsavaad in Ahmedabad named as “MY
FM Jalsavaad Reloaded”. Two major events were conducted, “Kavi Samelan with Shailesh
Lodha” and “Folk Singing night with Osman Mir & Kirtidan Gadhvi”. Both the events in the
season were the most talked show.

e MY FM has also planned a series of on ground events in Indore ranging from Talk Show,
Stand UP Comedy to fusion night. In June, the first talk show with Gaur Gopaldas was held

 We had taken a high teen rate hike which is helping radio to perform well, additionally,
helped by the yield growth.

TO BE THE LARGEST AND MOST ADMIRED LANGUAGE MEDIA BRAND ENABLING SOCIO-ECONOMIC CHANGE



Ce

e ety

uummumwmnm\mx

& s e e L

el

Mnml"ni\lmimﬂc\g.r

o Tdid
5 @
B Corp Lid

3 e e - s
Z T
* =
e

‘ B HRB? & i




Pledge of Shares

Details of DB Corp Share Pledge

As On Pledge % No of Share Pledge
Total Capital as on (In lakhs)

31-03-2019 28.56% 499.54

31-03-2020 28.95% 506.52

31-03-2021 17.43% 305.00

31-03-2022 0% 00

As per our commitment, our pledge of shares stands zero as on 31t March, 2022

TO BE THE LARGEST AND MOST ADMIRED LANGUAGE MEDIA BRAND ENABLING SOCIO-ECONOMIC CHANGE



Consolidated Snapshot

Total Revenue (Rs. mn)
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Consolidated Snapshot

EBIDTA (Rs. mn)
TS% 15 Yrs CAGR
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Radio Snapshot

Total Revenue (Rs. mn)
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Proven Track Record of Strong Balance Sheet

Return on Capital Employed (%) Return on Net Worth (%)
1
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Financial Summary

Year Ended
Particulars (INR million) FY19 | FY20 FY21 FY22
Advertising Income 16416 | 15640 | 10084 11827
Circulation Revenue 4981 5122 4146 4558
Total Income 23349 | 22363 | 15222 17885
Newsprint -7307 | -7664 | -4217 -5533
Personnel Cost -4364 | -4181 -3794 -3751
Other Operating Expenditure | -5802 | -5578 | -4019 -5374
Total Expenditure -17474 | -17423 | -12029 | -14657
EBITDA 5875 | 4940 3193 3228
EBITDA Margin 25% 22% 21% 18%
Net Profit 3240 | 2750 1414 1426
Net Worth 19291 | 16784 | 18229 18824
Secured Long Term Gross
Loan - ] ] ]
Cash & Bank Balance 3223 1352 3125 5170
Secured Working Capital Loan| 301 1121 139 109
Total Secured Gross Debt 301 1121 139 109
Net Block (Fixed) 9634 | 8956 8604 8265
ROCE 24% 23% 10% 11%
RONW 17% 20% 8% 8%

DB Corp Lid | ERlbvursr R@icirs: Rdéawndl @ s e
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Strong Balance Sheet

Cash & Bank

Networth

(Including MF)
Rs. 1915 Cr
Rs. 531 Cr

ROCE RONW

12.9% 8.9%

Pledge of shares stands
zero from as high as

59% in past




CSR Initiatives AL N

S %

‘Save Birds Campaign: m

* An initiative undertaken by Dainik Bhaskar Group, aims at appealing to society
to help and save birds during the summer season by keeping aside food and
water for them in pots at their homes & terraces

Ek Ped Ek Zindagi Tadtde
131

e Dainik Bhaskar launched Ek Ped Zindagi plantation drive on 5th July 2021 and ===

IUTT SIME

culminated on 17th August 2021. We published print ads, edit coverages and —

o DR |

did radio and digital promotions on all in-house platforms. Paid digital
promotion was also done.

Mittike Ganesh

= " >

* On the occasion of Ganesh Chaturthi, we appeal people to bring home Ganesh _ siftene
idols made of clay (Mitti Ke Ganesh), instead of the ones made of Plaster of
Paris (POP). The core purpose of the drive is to motivate people not to bring
Idols made of "Plaster Of Paris" (PoP)

e & oI
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CSR Initiatives

Vastradaan

 Dainik Bhaskar as a part of its social service reach out program has been
making efforts to create awareness about clothes donation (Vastradaan) in
winters. Bhaskar appeals people to donate winter wearable clothes like
sweaters, blankets, shawls, jackets, cap, socks, gloves, shirts, pants etc. to
the underprivileged.

Sarthak Diwali

* On the occasion of Diwali, appeal people to share happiness of Diwali with
those who work at our home/offices — like house maid, driver, office boy etc.
— by gifting them Diyas, candles, chocolate, new clothes etc. The joy of
lighting up the faces of the support staff of our eco-system makes our
festival not only more enjoyable, but also truly makes it a fulfilling one
(Sarthak)!

AbirGulalkesaath Holi

 Connect with both festival and environment and encourage people to play
Holi with AbirGulal This way they can celebrate Holi with full of joy as well as |
save water and environment too. Dainik Bhaskar as a part of its social [/
service reach out program has been making efforts to create awareness|:
about reducing use or wastage of water during Holi.

TO BE THE LARGEST AND MOST ADMIRED LANGUAGE MEDIA BRAND ENABLING SOCIO-ECONOMIC CHANGE



Awards & Accolades

WAN IFRA Asian Media Awards 2021 - Silver

e Sewa Parmo Dharma in Best Community Service

WAN IFRA Asian Media Awards 2022 - Gold

e ‘Burning Pyres are not lying’ in ‘Best Covid-19 related photography’

INMA Global Media Awards 2021

e Honourable mention to ‘Say No To Porn' for Best Brand Awareness Campaign
e Honourable mention to 'Milestone Edition Series' for Best Idea to Grow Advertising Sales

INMA Global Media Awards 2022

Best use of an event to build a news brand
e Ek salaam Desh ke Naam — honorable mention

Best use of print
¢ Bhilwara — Cloth Jacket — First Place

TO BE THE LARGEST AND MOST ADMIRED LANGUAGE MEDIA BRAND ENABLING SOCIO-ECONOMIC CHANGE



Awards & Accolades

Ram Nath Goenka Awards for Excellence in Journalism 2019, Hindi

* DB journalist Mr. Anand Choudhary for unearthing a story of human/child trafficking
in rural Rajasthan. (Awards announced in 2021)

Prem Bhatia Awards for 2020/2021 — Winner

e For outstanding investigative reporting coverage of the official suppression of the
number of corona deaths in India.
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Board Of Directors

30 years of experience in the publishing and newspaper business
responsible for its long-term vision, business planning and performance monitoring

14 years of experience in the publishing business
Heads entire Production, IT and Strategy dept. , with the Radio & Digital business

26 years of experience. Awarded “Outstanding Entrepreneur” trophy at APEA
provides direction to the marketing strategy and related operations of the Group

Post Graduate from IIT — Roorkee, was Zenith Optimedia's Group CEO and now CEO of Publicis
Media India

®  Managing Director and CEO of Future Brands Ltd , eminent author, columnist and media critic

®  Vice-President of BIR Brussels, the International Authority in Non- Ferrous Metals

® 40 years of experience in the field of media, marketing and brand communication

* denotes Independent Directors

N

. o

DB Corp Lid ‘ &ﬁis*um Ealﬁlesa R waidt @ ‘;“é‘;’, Lﬁe‘é‘e)




THANK YOU

For more information, please visit our website https://www.dbcorpltd.com/
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